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Defining Digital Media Advertising

 Branded websites
e Banner ads on non-branded websites
* Social media pages

* Social media ads
* Including native advertising

* Blogs
* Apps
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Defining Digital Media Advertising

* Social media pages
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Defining Digital Media Advertising

* Social media ads
* Including native advertising
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Defining Digital Media Advertising

* There are also
* Apps
* Blogs
* Email newsletters
» Search engine optimization



Current State of the Evidence

e Lobstein et al., 2017
* Goldfarb and Tucker, 2011

* Online advertising can increase purchase intentions in states that have bans on traditional
alcohol advertising (e.g. TV, print, radio)

Gordon et al., 2011

e 12-14 year old drinkers were more likely to be aware of and engage with digital alcohol
marketing

Hoffman et al., 2014

* Engaging with alcohol branded social media pages was associated with greater alcohol
consumption and greater prevalence of risky drinking among college students

Jones and Magee, 2011

* Exposure to internet alcohol advertising was associated with increased recent and regular
alcohol consumption among adolescent males

McClure et al., 2013

* Exposure to internet alcohol marketing was associated with binge drinking behaviors



Current State of the Evidence

* Limitations
* None of the studies used longitudinal designs
e Only 1 study used an experimental/quasi-experimental design



Current State of the Evidence

* What we can conclude

* There is evidence of an association between exposure to digital marketing
and alcohol use

* There is insufficient evidence to determine causation



Social Media Advertising Is Different

e Thisisa TV ad
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Social Media Advertising Is Different

Mel Thomas likes Four Loko

* This is a social media ad o

Here it is. The worldwide premiere of our horror short. The most terrifying
thing you could possibly imagine... If you're trying to pregame that is. Tag a
friend below that would be freaked the hell out.
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GO" 33 Comments 37 Shares 5.1K Views
o Like (D Comment 2> Share

Top Comments v

@ Amy Maynard Julia AJ Rhett Sid HEADS UP you met the white guy in
glasses at the bonfire house party when we were DRINKING GOLD
Like - Reply - @ 1- 2 hrs
‘ Jeff Lipps Tyler... smartest thing | could think of
Like - Reply

View more comments
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Social Media Advertising Is Different

e This is a social media ad

The Ad

Mel Thomas likes Four Loko
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Social Media Advertising Is Different
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Social Media Advertising Is Different

e This is a social media ad

The Ad

User Engagement Metrics
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Social Media Advertising Is Different
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Social Media Advertising Is Different

* Highly specific sub-groups of people can be targeted

Locations i i ion v i i
Everyone in this location Detailed Targeting € |NCLUDE people who match at least ONE of the following
ot e Browse
@ United States Demographics
@ Include « Browse Interests
Add Bulk Locations... Behaviors
Connections
Age 1 v - 65+ + More Categories
Gender “ Men Women Connections Advanced Combinations «
People who are connected to
Languages

Friends of people who are connected to

Exclude people who are connected to



Social Media Advertising Is Different

* Highly specific sub-groups of people can be targeted

Detailed Targeting INCLUDE people who match at least ONE of the following Audi si
udience size

@ United States Demographics > Relationship > Relationship Status

Your audience
@ Include « Browse In a relationship selection is fairly
I / broad.

Suggestions Browse

" > N and MUST ALSO match at least ONE of the following X
g Q a il Potential Reach: 550,000 people
{ o . Interests = Additional Interests
National Football League
- Estimated Daily Results
. Suggestions Browse Reach
& ‘ @ Drop Pin _ 1,400 - 4,600 (of 52
¥ < and MUST ALSO match at least ONE of the following X
Add Bulk Locations... ) ) .
Interests > Food and drink > Alcoholic beverages ne accuracy of estimates is basec
Age M1~ - 29+~ Wine factors like past campaign data, the budget
All Men m | Suggestions | Browse orovided to give you an idea of performance
Gender Emr o )
Languages English (All) X .

Were these estimates helpful?
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Social Media Advertising Is Different

* Highly specific sub-groups of people can be targeted

N Detailed Targeting
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Were these estimates helpful?



Social Media Advertising Is Different

* Important for crafting effective regulations is...
* Understanding how consumers perceive these ads

e Understanding how these platforms are used to target consumers/potential
consumers



